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The Mission

Raise awareness and recognition of Holy Name Medical Center’s diverse 
programs that make an impact on their community. Maximize exposure of the 
brand’s message of trust and leadership to our prolific local audience.

Mission Accomplished

We aligned Holy Name with the highly reviewed live event team at the 
Storytellers Brand Studio. A custom series of events was created that focused 
on difficult conversations and the thought leaders in the community who lead 
the way. 

Our local placements impactfully reached users, created a sold out event, and 
produced authentic downstream content that would share the brands 
message with all those who could not attend. 
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Results
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