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Event: New Jersey storytellers share how tough msiimso
conversations changed their lives

Rebecca King, North Jersey Record

CONVERSATIONS
THAT CHANGED
A sheriff, a supermodel, an activist, a precocious student and a doctor walk into a EVERYTHING

movie theater. They begin to tell stories about tough conversations that changed their
lives. A night of storytelling presented by
Holy Name Medical Center
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No joke — this will be the scene on April 24 from 7 to 9 p.m. at the Ridgefield Park
AMC during “Conversations that Changed Everything: A night of storytelling,”

presented by Holy Name Medical Center and USA TODAY's Storytellers Brand Studio FEATURING
series.
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& The Mission Results
Raise awareness and recognition of Holy Name Medical Center’s diverse @ @
al I Ie programs that make an impact on their community. Maximize exposure of the

brand’s message of trust and leadership to our prolific local audience. 74 930/
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