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Because you played in Fiscal Year 2017, we were able to contribute over 99¢ PER MONTH
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f Inspired by one foster child’s story, advocate reaches out
v to help disadvantaged youth
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Sometimes, another person's story of hardship and perseverance can inspire us to

Ar"zom J make a change in our own life. That was certainly the case for Kelly Hover. Several T v
OW' You helped raise more than $3 billion for Arizona years ago, Hover had a conversation with a teen who navigated the foster care system <<<\<(A 1

= and is now what Hover describes as a “beautiful, articulate teenager.” Hover was
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The Mission Results

Drive awareness and demonstrate how the Arizona Lottery key initiatives are
helping communities across the state. Areas of focus: environmental

responsivity, Arts and education, child welfare and economic growth 16,000 70k

LOCAL VIDEO VIEWS PAGE VIEWS
Multi-Part Live Event and Branded =~ Mission Accomplished
Content Series We created a successful, engaging and multi-platform live event and video PERCEPTION OF THE A"'ZOM IMPROVED FROM
Produced by USA TODAY NETWORK’s series that built an emotional connection with The Arizona Lottery’s audience.

Storytellers Brand Studio Series installments included:
® Kelly Hoover — CASA Volunteer m 71

® Alocal artist and her ticket art showcasing her heritage and community
PRECAMPAIGN ~ POST CAMPAIGN

® Elena Alsen — Entrepreneur and creator of New City of Hope

’ USA TODAY NETWORK



